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Abstract

The project aims on the application of elastic band, which is a patent invention produced
by an elastic band factory. We use TRIZ, Patent Retrieval, SWOT analysis, STP, 4Ps, etc.
to conceive new ideas and to make a general estimation on the product, also map out the
scheme of marketing.

First, we figure out ten ideas on the application of the patent elastic band by means
of TRIZ. After that, we use Patent Retrieval to make sure if the products have been
invented or not. Finally, we use marketing methods to map out a general marketing skill
on these ten products.

By the project, we hope that we can provide some good ideas for the factory, also

help them on innovating better products.

Keywords:TRIZ ~ 4Ps
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